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Abstract: A Grammar of Motives (GM) was first published in 1945. The key event 
influencing GM was WWII, 1939-1945. In GM, Burke discusses philosophy 
and "Dramatism," his systematic method for understanding human 
behavior. The key terms used for understanding human nature are scene, 
agent, agency, purpose, and act. A pessimistic tone shadows Burke’s work 
as he describes how events influence human beings’ search toward a better 
life. Generally, Burke stated that GM was meant to "increase our awareness 
(my own and others’) of the ways in which motives move us and deceive us, 
if we are not to goad one another endlessly to the cult of powers that can 
bring no genuine humaneness to the world.”
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Intro: 5 key terms of Dramatism: Basic forms of thought exemplified in the attributing of motives 
of men 

5 general principles include (these terms offer everyday simplicity and easiness: 
1. Act - names what took place in thought or deed (1298) 
2. Scene - the background of the act and the situation in which it occurred (1298) 
3. Agent - you must indicate what person or kind of person performed the act 
4. Agency - what means or instruments were used by the agent 

          5. Purpose 

Any Complete Statement about Motives Offers Answers to the following Questions: 
1. Act - what was done 
2. scene - when or where it was done 
3. agent - who did it 
4. agency - how he did it 
5. purpose - why (1298)* 
* Pentad of key terms 

the terms - there for us to reclaim in their everyday simplicity and their easiness (1298) 

the picture - gave an impression of great simplicity because one can quickly perceive the generating 
principle of its design. This is the case with our pentad of terms (1299) 

Grammar of Motives - a concern with the terms alone: 
• Philosophies - any statements in which these grammatical resources are specifically utilized 

(1299) 
• Principles - the Grammatical resources 
• Casuistries - the various philosophies which apply these principles to temporal situations 

(1299) 

Motives - must contain a reference to some kind of background (1299) 
Cases - we should not think of “cases” in too restricted a sense (1299) 

Casuistry - any given philosophy is to be considered a casuistry; even a cultural situation extending 
over centuries is a “case” (1299) 

Stratagems - we sought to formulate stratagems which people employ, in endless variations for the 
outwitting or cajoling of one another; 

• all these devices had a “you and me” quality about them 
• we classed them broadly under the heading of a Rhetoric 
• there were other notes concerned with modes of expression and appeal in the fine arts, with 

purely psychological or psychoanalytic matters (classed under heading Symbolic) (1299) 

Grammar - theological, metaphysical, and juridical doctrines offer the best illustration of the concerns 
we place under the heading GRAMMAR (1300); rhetoric and the symbolic hover around its edges 

Symbolic - forms and methods of art best illustrates its concerns 

Rhetoric - comprises observations on parliamentary and diplomatic devices, editorial bias, sales 
methods and incidents of social sparring; the three fields overlap considerably (1300) 

Motives - something enigmatic about the problem of motives is manifest in inevitable ambiguities and 
inconsistencies among the buns for motives (1300); what we want is not terms that avoid ambiguity, 
but terms that clearly reveal the strategic spots at which ambiguities necessarily arise (1300) 

Agent - any personal properties assigned a motivational value such as “ideas”, “the will”, “fear”, 
“malice”, “intuition”, the creative imagination (1301) 
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